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Audience demographics

Level of purchasing 25%
14%
. 13%
1% 9%
. . I I
$5 million+ $1milion-  $500,001- $100,001- $50,001 - $20,001- $10,001 - $10,000
$5 million $1 million $500,000 $100,000 $50,000 $20,000 or less

Purchasing decision involvement

Attendees that authorize purchasing

DN - R
Attendees that make purchases

2 BIRATRES
Attendees that recommend purchases
B > CliRHiREEE

* All pereentages are derived from the subset of respondents who reported this information.




02SupplySide Global-2025E85

Audience demographics

Attendee area of focus

p=111

hESKE R R

R&D/product dev/food tech 23%
Purchasing/supply chain/operations 17%
Business development 14%
Sales 13%
Marketing/brand management 10%
Manufacturing/contract manufacturing 8%
Corporate management 5%
Other 3%
Quality assurance/quality control 2%
Legal/regulatory/compliance 2%
Distribution 2%

Accounting/finance 1%
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Audience demographics

Attendee sourcing focus

Source raw ingredients or service providers for dietary supplements

N, or 7o iR N R AR

Source raw ingredients or service providers for food & beverage
2~ O3 /45 3 NIAY
26% B /BN mER K AR TS

Source raw ingredients or service providers for multiple or other applications
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'_? VitalQi® Herbal Tonic Drink (Fictitious) Formulated based on traditional Chinese medicine
” principles to replenish Qi and promote vitality, this herbal tonic contains extracts of Astragalus,
Codonopsis, and Jujube. Designed to boost energy, support stamina, and reduce fatigue. Ideal
for individuals with Qi deficiency or high stress. Free from preservatives and artificial flavors.
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